SOCIAL MEDIA POLICY FOR

TIME-LESS
FIT

By Dhyey Shah
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INTRODUCTION

Time-Less Fit is a back-print shirt company to create
stylish, meaningful wear, speaking volumes for
individualism and confidence. Target groups are the
fashion-conscious person, lovers of street wear, and the
trendsetters that would go for unigue design and quality
in craftsmanship.

Our social media accounts are purposed to engage our
audience, show them our latest designs, and drive sales
through engaging and interactive visuals. In this way,
social media surmounts some of the obstacles facing
industries in standing out in a competitive market,
building brand identities, and fostering customer loyalty
by means of direct engagement with one's audience and
creating a sense of community around one's brand.
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O OBJECTIVES

This social media policy is purposed to:

. Maintain and enhance the brand reputation of Time-
Less Fit by ensuring messaging is appropriate for the
audiences and consistent in tone.

. Ensure compliance with the law and protection of
customer privacy, intellectual property, and sensitive
business information.

. Create appealing, informative, on-brand content that
enhances customer engagement and loyalty.

J Establish boundaries of social media use in order to
minimize risks and avoid misinformation.

. Encourage employees and brand ambassadors to be
positive online representatives of Time-Less Fit.
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Our social media content will involve:

CONTENT GUIDELINES

Product Promotion and New Design Launch: Collections, limited editions, and
collabs with influencers are being published.

Behind-the-Scene Content: Give more authenticity and transparency to the brand
by sharing the creative process. Discuss the selection of materials; on top of all
that, what inspires our designs.

Customer engagement and community building: User-generated content,
testimonials, asking questions in an interactive manner, polls, giving away turned
our customers into brand-loyal ones for us.

Educational and Informative content: Fashion tips, style ideas, sustainable
practices, inside stories of the industry-all scream for the ethos of the brand.

Content to Avoid:

Politics or Controversy: These subjects would undermine neutrality and possibly
alienate part of the audience.

Negative/Unprofessional Language: Every post must reflect the values of the
brand via its professionalism.

Misinformation/Unsubstantiated Claims: Ensure that information is factual,
reliable, and of value to our audience.




TONE AND VOICE

Time-Less Fit is bold, confident, and on-
trend. We take a truly approachable,
motivational, and community-oriented
tone, thus capturing the essence of
our brand in the streetwear venue. We
intend to:

. Inspire and aspire to a tone that enables
our audience.

. Balance casual with professionalism to
make messaging both relatable and
authoritative.

. Pull in authentic storytelling to connect
to an audience on a personal level.




SAMPLE POST

1. Product Launch: ' @ New drop
alert! The ‘Limitless’ backprint tee is
here to make a statement. Designed
for those who dare to be different.
Who's rocking this first? Tag usl!
#TimelessFit #StreetwearRevolution”

-

0P COMING 0UT SOON

2. Behind-the-Scenes: "Every
design tells a story. Here's a sneak
peek at the creative process behind
our latest drop! From concept to
creation, we bring you designs with
meaning. What do you think?
#MadeWithPassion #TimelessFit"

3. Customer Engagement: "wWe
love seeing how you style your
Time-Less Fit gear! Drop a pic in the
comments or tag us for a chance to
be featured. Let's build the ultimate
streetwear community together!
#StreetwearCommunity”




EMPLOYEE/VOLUNTEER GUIDELINES

Only assigned social media managers and approved brand
ambassadors may post on official accounts to maintain consistency
and enforce the brand with continuity.

Staff can share official posts on their personal sites; however, no
employee should reveal any confidential business information
without prior consent.

Unacceptable behaviour: posting confidential business information,
engaging in an online argument, making a statement that denotes
opposition to company values, and/or misrepresenting the brand.
Acceptable behaviour: sharing brand content, responding positively
to mentions of the brand, and displaying Time-Less Fit's values when
interacting online.




AI USE AND TRANSPARENCY

We will introduce the use of Al to further
smoothen this process, making it consistent in
post scheduling, content brainstorming, and
basic analytics.

The use of Al will not involve direct interaction
with the audience, customer support
responses, or signing off on brand messaging
to make all communications authentic and
personalized.
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CRISIS MANAGEMENT

Negative Reviews: Professional Response-acknowledge the
issues and offer viable solutions.

Inappropriate Comments: Offensive content should be deleted,
while a warning is given in case of repetition; encourage a
respectful community space.

PR Incidents: The crisis response team will assess the situation,
release an official statement if necessary, and communicate
transparently to regain trust.

Misinformation or False Claims: Immediately clarify or correct
any inaccuracies in a professional manner with composure.




SURVEILLANCE AND IMPLEMENTATION

Analytics will be used to continuously track social media
activity in order to track sentiment, risk, and engagement.
Frequent audits, personnel training, and infraction reporting
will all be used to enforce adherence to the policy.

Depending on the seriousness of the infraction, sanctions
could involve material removal, a formal warning, social media
use suspension, or additional measures.
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REFLECTION

Creating this social media policy has been quite the insightful journey in deep diving into our brand
identity and audience engagement strategies. First, | went into researching social media trends related
to fashion and streetwear; competitor approaches have been compared with one another and the core
aspects of each successful brand online are highlighted.

To make sure everything was true and working, | used some helpful tools such as Google Analytics
and SEMrush to understand the behaviour of audiences, peak hours of engagement, and performance
of content. It helped us develop an approach for the content strategy, tone guideline, and strategy for
engagement. Although the support of Al tools in developing the initial ideas regarding content and
structuring the policy was appreciable, refining the final guidelines required human creativity and
judgment.

Most valuable during this process was considering the challenges that could arise: crisis management
and authenticity of Al-assisted content. Creating clear guidelines means our brand will be consistent,
engaging. and true to its core values. This is not a policy but a direction toward building an online
community that truly connects with our audience and strengthens the Time-Less Fit brand.
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THANKS!

Do you have any questions?

shahdhyeyh1971@gmail.com




